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ABSTRACT

This inquiry targets to examine expectations and perceptions of service quality
toward boutique hotel in Northeast. The study took a quantitative research by using
questionnaires and data collecting to analyze the variables in the questionnaire and
explained the researchers to fill out a questionnaire. The sampling in selected groups
of users in the boutique in the Northeast are 267 persons and a statistical analysis
method by using Descriptive Statistics, Frequency, Percentage and Descriptive Statistics
With Mean and Standard Deviation analysis, F-test: ANOVA was not significantly
dissimilar between the pairs my Means of Scheffe analyze, Multiple Correlation Analysis
and Multiple Regression Analysis to examine the importance of variables to study and
assumptions of research.

The outcomes demonstrated that the service expectations by comparison with
the Perceived of the quality of service by guests toward boutique hotel in the Northeast
with expectations and satisfaction with equipment/facilities to be introduced, price, and
news / media providers with the relation to the perceived quality of avail of a boutique
hotel in the Northeast. The statistically significant at the 0.05 level, with a correlation
coefficient of 0.590 to 0.835 and the multiple regression equation and create the
perception of quality of service (BTT) as = 0.76+ 0.124 (ACT) + 0.440 (ADT) +. 201 (AET)
is an equation that can predict values. Perceived quality of overall service (BTT), a
significant level of 0.05 (p = 0.000) and the Coefficients of the forecast improvement (Adj
R?) of 0.771 when tested relations by Independent variables (expectations of each
variable on the perceived quality of service overall. Multiple regression equation found
that perceived quality of inspection and repair. Price (ACT) has been the launching. (AET)
and news / media provider (AET) a positive impact along the perception Services (BTT)
is expectations for services priorities services advised. And service expectations the
news/media service provider relationships and positive impact on the perception of

quality of service users of the service boutique hotel in the Northeast.
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